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FOREWARD

As many of us know that air pollution is increasing day by day and major cause of
pollution is emission created by conventional vehicles as we have an option to
replace it with electric vehicles but how will it going to impact a common person
in India. This is what author is trying to elaborate the challenges, difficulties,
advantages and many more things through his study. Study on Social feasibility of
electric vehicles in India will going to let us know the different point of view
people on electric vehicles.

On the basis of many researches author has discovered many theories about how
electric vehicles will create lots of complications and as well as benefits for both
government and people in future.

Author major motive is to let people know that the air pollution can be reduced
by choosing an alternative of conventional vehicles which is electric vehicles but
for that we all have to take steps from our side and it’s true that in beginning it
will going to create some problem but we all have to adjust with it and should
take steps forward towards making our cities and town clean and green.

@Lﬂ/@,

Registrar
KB, i\ﬂw: lam University

Cakina r privpirarn e
Saohina kKoat, HUrLgram, (na

ryena)

sy

p————



R ‘m.-'ﬁ O G G @ qﬁ“ﬁ‘ﬁ‘ﬂ

o

o

TABLE OF CONTENTS

Executive summary ......ceevissienns snssassinasersisnn sesenansaseressenatiniss eosesessransaseress csvesrersesss

SPISERESNPIETRIINILNIIRTIES

CHADIEI i i de R AR

INTOAUCHION iiiisivsiisinmsmmirnissss

1.1. Background of the problem ...
1.2. Background of Study ... AN So— IS

1.2.1 What is an electric vehicle ........ccccoviverveevvirnnnee

------------------------------------------------------------------------------------------------------------------------

Chapter 2

Objectives of the study

2. 15Prablem Statement. ... siasmvainiisis i

2.2. Objective of the study ....

"2.3. Hypothesis statement..

2.4. Research question......... .

2T g Y S SO SRS T S,

Literature review .........icecenene S — PR

3.1. Chapter introduction ..........oevessmssnnene
3.2. Charging infrastructure ....................

3.3, Scope. of electric vehicles in India ..........ccconuu.... . sexvedbnbasuildaias
3.4. Policies of electric vehicles in India ..........

3.5. International electric VEhICIES SCENAMIO ....ouecvormenssieessesssseseesosessensen s
3.6. GST in India get reduced DY 1296 10 5% .......coecereevererserseemseseseresssnssssanses ﬁ,@
' -

5 r .
Ragistrar -
K.A. Mangalam University
Sehna Road, Gurugram, (Haryanah

T g



3.7. Electric vehicles scenario in INdia ... ccrereseesssesesnernns

3.8. Electric vehicle Manufacturer in INGI ..............emmsssssmsssss

3.9. Tax structure of electric vehicles India ...........cccciuneerenseaninnseniss :

3.10. SWOT analysis of electric vehicles in India ........cccoeevvneassrerirenes

3.11. Social analysis of electric Vehicles in INAI3 ....vueseerrsseesesssscssesssens

FERBEOTETD ...oveinsnmrssssnmorssossnensnsnsarsssetnsa asansiiessonsian iatinsssoss s fis ui SHUSHETOPAEEAIFER RIS R RSRT SRR anen

Collection of primary data ... i s

4.1. Methodology
4.1.1. Scope 6f 3 (] |1 OO

4.2 Research design

4.2.1. Types of research .............. ;

4.2.2. QUANtItatiVe data ....cccisnccineninie s s ssessases
4.2.3. QUANILALIVE DAL .iecveercree e sstistasssernsnesesssssrasnisasassrarssessass ssrssssasssnase
4.3 ReSEATCH QUESTION wcurrnieerrmsmisinsssssssnaressassssasssssassserssssonsassassssstess s snssensanssmanaaans

4.4 Analysis of questionnaires ...........

(63 7-1] £=] g OO R R .

Analysis and conclusion ‘
5.1 Hypothesis Testing
5.2 concluSion ....oiriienininnns
Chapter B ceeeeisesremmsvensocnsans

Conclusions and recomMmMENdAtIONS v imrimessmsiesmmssssssssmiisssnen

6.1 CONCIUSION weorverirrinrirerrsrersssirssamssmnsansenssinss

Registrar
K & fMangalam University
o Read, urugram, (Haryana)



6.2 Recommendations .........mssmsmmeinsissssossions

6.3 Ethical Implications ........c.c....... Cehabali i T

6.4 People references towards electric vehicles ...
References

Appendices

Thesis Approval form

Questionnaire

TOPIC:

STUDY OF SOCIAL FEASIBILITY OF ELECTRIC VEHICLE IN INDIA

EXECUTIVE SUMMARY

In India today there are many problems that need to be resolved but the major
problem is air pollution. As we all suffering from it last many years and air
pollution causing many diseases which are harming nature and human beings.
The one of the major reason of air pollution is pollution caused by conventional
vehicle. Carbon emission vehicles cause lots of air pollution in India which.harms
our environment. In March 2013 India’s first electric vehicle launched in Delhi
after 26% government subsidy granted and it is known as e20which will help to
keep our town and cities clean and green. In general, electric vehicles produce
fewer emissions that contribute to climate change and smog than conventional
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Electric vehicles also have a good impact globally and people there are taking
steps forward to make environment good by shifting towards electric vehicles. As
they help to improve both noise and air pollution. Indians are also trying to shift
10 electric vehicles as they are getting more aware about vehicles which help to
improve environment and keep their cities and towns clean and green.

CHAPTER 1

1. INTRQDUCTION

.1 Background of the problem

All vehicles produce emissions which cause air poliution and harm the
environment. However, electric vehicle typically produce less emission than
conventional vehicle because most emissions are low for electricity generation
than burning gasoline or diesel. By 2023, in Delhi there will be one-fourth electric
vehicle on road to making a step towards reducing the air pollution. in many cities
electric vehicle are running estimated is done around 5,000 vehicles are electric
which are running in India. Battery charging and swapping stations will setup all
across these cities with private sector participation at existing public parking
sones, bus depots and terminals, metro stations and etc.As for the private
_harging stations, the government will give 100 per cent subsidy on installation of
int up to %30,000 per charging point for the first 10,000 points in

s. This is for those people who owns

trucks and buses which are used for

charging po
resjdential or non- residential building

transportation business and who have
commercial use. These are some steps which government will apply to make

control on pollution.

e know electric vehicles cost will be very high and cost of maintenance

But as w
rts and services of electric vehicles will also cost

will also be very high and its pa
very high which will hit the pockets of people very badly. Setting up the

L uclure for electric vehicles will also cost government. So, all these will
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Research Work
Research paper — 1

Mobile revolution

Introduction

The mobile revolution is a term used to describe the rapid and significant shift in the ways people
access and use information and communication technology. Starting from the early 2000s, mobile

devices and their associated technologies have revolutionized the way people live and work, and

= rae

have transformed societies around the world. The introduction of smartphones, tablets, wearable

devices, and other mobile technologies has created a new era of connectivity, mobility, and
accessibility. This revolution has transformed the way people communicate, consume information,
buy and sell products and services, and conduct business. With the increasing rate of innovation
and emerging technologies, the mobile revolution is still ongoing, and is likely to continue to shape

the way we live and work in the future.

The mobile revolution Is a term used to describe the rapid and widespread adoption of mobile
devices, such as smartphones and tablets, and their impact on society. This technological shift has
completely transformed the way we live, work, and communicate with each other. With the rise of
mobile technology, we now have the ability to stay connected to the world around us at all times,
no matter where we are. This has led to major changes in the way we consume media, communicate

with each other, and do business. In this era of mobile devices, we are witnessing a new chapter in

the history of technology, and the impact of this revolution will continue to shape our world for
years to come.
The mobile revolution has completely changed the way we live our lives. With the widespread

adoption of smartphones and tablets, we are now able to stay connected to the world around us

24/7, no matter where we are. This has led to a major shift in the way we consume information,
’
communicate with each other, and even do business.

One of the biggest impacts of the mobile revolution has been on the way we consume media. With
the rise of streaming services and mobile-friendly websites, we can now watch movies, TV shows,
Registrar
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Research Work

Inclusion of diversity in print media: A study of leading Indian newspaper coverage of
LGBTQ

Author: Dr. Ritika Saxena,

Assistant Professor, DME, IP University

Email: saxenaritika.2022@gmail. com

Co- Author- Pravina Srivastava

Student, MA (JMC), K.R. Mangalam University

Email: pravinasrivastava2S@gmail.com

The Indian High Court made a landmark judgment decriminalizing Section 377 of the Indian
Penal Code in 2018. This decision set the stage for India's ascent to prominence, propelling
society toward progressive diversity and inclusiveness. The Left-Front Government of Kerala
decided in January 2021 to include the transgender option in all gender applications for a more
hchmiveappmachwﬂnnmgimﬁzedwmumty;wﬂhthisandmanyoﬂummpksof

acceptance of equality, people began a dialogue to inform and educate society about the change
and progression.

Indiancinemabcganpomayingl.GBTchennsonwidcsuecnswithﬂleasistamcofﬁlms
such as ‘Ek Ladki Ko Dekha to Aisa Laga’, ‘Shubh Mangal Zyada Savdhan’, ‘Aligarh’, and
others. The fourth pillar, media, is also responsible for alerting people of the sensitivity of these
topics by covering them. In 2019, the Times of India broke new ground by classifying LGBTQ
people. Even though news platforms have blossomed with specific LGBTQ features, paper is
still gasping. It is critical to measure the representation or coverage of minoritics in the media_
The researcher will attempt to investigate the coverage of LGBTQ problems in print media in
this rescarch paper. However, we intend to highlight the impact on LGBTQ people through print
media by selecting two of India's most widely read newspapers, ‘The Hindu' and The Times of
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Chapter- Future Trends in Advertising and Brand Communication

MISS. PRACHI AGRAWAL

Student, MAJMC
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INTRODUCTION

Brand Communication is an important part and tool of brand management by which the
companies inform, persuade, enlighten, teach, remind, and enrich the knowledge of their
stakeholders about the brand, its strengths, values, fundamentals, and its offerings of products
and services.
The company's stakeholders are influenced by brand communication. Employees,
consumers, investors, and sponsors are all stakeholders since they are inextricably linked to the
brand, and it is the management's primary responsibility to communicate with them on a regular
basis about the brand's events and critical topics. It serves as the brand's voice, therefore
strengthening long-term relationships with stakeholders.
Brand communication is a critical component of brand management and strategy, and it is
critical to have a deliberate and healthy interaction with stakeholders. It is one of the
Promotional tools and methods used by the brand to affect customers' perceptions of the brand,
the firm as a whole, and its product and service offerings. g@ -
It is the act of conveying and delivering relevant and targeted brand messages to .
Stakeholders. It combines the use of traditional media channels such as newspapers and Registrar
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